


as in the emergence of news stories that strongly require a European angle’. However, the
main body of research shows that in quantitative terms the EU news account for a small
proportion of news in national European media with high visibility in key events (e.g. EU
summits or European Parliament elections) and low visibility in routine periods®. In addition
there is a domestic point of view in the news media coverage in member states®, while the
tone of news is usually negative'.

At the same time the media coverage of the Greek crisis to the extent that it is related to
the EU, is a great opportunity to test whether a European public sphere, defined as a
common communication space, where the EU issues are being covered, portrayed and
debated, actually exists. The existence of such a sphere, or even the enhancement of it,
would enable all citizens to participate in public debates on EU topics, would streamline the
idea of European identity and citizenship, and could contribute to a deeper political and
economic EU integration", without of course forgetting that such wider process like
economic crisis might also cause wider political changes'.

The Europeanisation of the news covered in the EU media could be considered as a
sign of the existence or even of the establishment of the European Public Sphere. An indicator
that has been used in order to assess that, is the distinction between European articles,
Europeanised articles, and articles with a European referential frame in the in the press
coverage™. In this sense one could find, different types of EU news such as: a) European
news characterised by the shared meaning of European events and issues; e.g. these can
be meetings of EU official in order to manage the crisis on EU level b) Europeanised news
characterised by the secondary impact of European events and issues on national news
coverage; e.g. financial crisis in USA and c¢) national news on domestic events and issues
characterised by evolving forms of European monitoring and rhetoric e.g. EU help in managing
national dimension of crisis.

Research questions

Thus, based on the above it's crucial to answer the following research questions:

1) Has the Greek crisis led to an increase in the amount of news items in the EU
member states referring to Greek economy?

2) How the geopolitics of the crisis is portrayed in the European media?

3) Is there any reference in the news items in the European dimension of the crisis
either as the cause of the Greek crisis or as the result of the Greek crisis?

7 Kevin, 2003: p. 126.
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In total, there is not a significant number of references to the need of common
policies; however, as soon as this happens, there would be references concerning the
adoption of the already existent rules, as these are set in the decisions of the EU
institutions, and as they are supported by the German and other dominant policies in
the EU.

Conclusions

The aforementioned empirical studies, examining the coverage of the Greek crisis by a
sample of EU media, provide us with results which are not only related to the views of the
EU media for the Greek crisis, but are also related to the views of the EU media for the EU
itself, its organisation and its future, and the relationships among the member states.
Based on these studies we can argue that:
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There is an increase in the amount of news items which refer to an emerging new
European issue which is the Greek crisis and the consequences of it for the EU,
beyond the EU issues that have traditionally been covered by the EU media.

. This new issue is not a temporary or cyclical one, but rather permanent and

constant.

In the ongoing process of covering and dealing with the Greek crisis, a thick network
of relationships between actors (e.g. Eurogroup member states, EU member states,
political parties, national parliaments, research centers, media, journalists) is
emerging.

The media coverage of the Greek crisis, in spite of being affected by the official
EU information sources, acquires its own negotiation and framing of the issue,
in a way in which in many cases affects, directly or indirectly (e.g. Germany) the
function of the political system, through hits impact to the public opinion. Thus,
each side interacts within and through the media not only with the other side
but also with the relationship between the other sides, by intensifying the net-
work of their mediated relationships, and by having an impact in the media
content.

In the media coverage of the Greek crisis, the issue of the implementation of
common EU policies and of the deepening of the EU integration is more or less,
set. Regardless of the extent to which the aforementioned idea, or the idea of the
intensification of the function of the already existent EU institutions, is adopted
the seriousness of the Greek crisis and the creation of a network of relationships
within the media, and out of the media, (in some cases this network itself is being
covered in the media) leads to the enhancement of the European public sphere,
both in media and out of the media level-however, this is out of the scope of the
current study.
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